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What is WAZA? 

  

• Unifying organisation for the world zoo 
and aquarium community.  

• Nearly 400 members in more than 50 
countries around the world.  

• Global audience of 700 million people a 
year 
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◦Zoos and aquariums 
unique position to 
communicate about 
biodiversity 

◦Primary responsibility 
to provide education 
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Biodiversity is US 
AICHI TARGET 1: By 2020, at the latest, people are aware of the 

values of biodiversity and the steps they can take to conserve and use it 

sustainably. 
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• Mobile app 

• Posters in six designs 

and five formats (multiple 

languages) 

• Educational films 

• Social media campaign 
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Biodiversity is Us 
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Biodiversity is Us 

◦Global evaluation of biodiversity literacy in zoo and 
aquarium visitors 

◦Knowledge about biodiversity increased after a zoo 
visit 

◦Increase from pre-visit (69.8%) to post-visit (75.1%) 

◦Poor association with action 

 

 

 

2012-2015 

Understand 
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WAZA Nature Connect 
Programme 

◦Evolved into WAZA Nature Connect 
Programme 

◦Breaking down barriers to spending 
time in nature 

Aims: 
• Connecting families to nature: 

appreciating and valuing the 
nature around them 

• Helping families take 
conservation action and 
integrate it into their daily lives 

• Encouraging the Nature 
Stewards of the future 

 



What is the WAZA Nature 
Connect Program? 
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What is the WAZA Nature 
Connect Program?
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43 Nature Connect Projects 

REACH: > 3,600 Families 

>15,000 individuals 

24 Countries 
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◦ Grants targeted at directors, educators and 
communicators at WAZA member 
institutions worldwide and partner 
conservation organisations 

◦Social media – Facebook and Twitter 

◦Weekly e-newsletter to members 

◦Quarterly member’s magazine 

◦Press releases 

◦Conservation partners - IUCN, CBD, IZE, CPSG 
and global zoo and aquarium association 
network 

 

       Audience + Channels 
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◦ Academic partnership with Chester 
Zoo and University of Warwick to 
reach a wider scientific audience 

◦Facilitate connections between grants 
partners and appropriate 
international/regional Disney teams 
to help communicate their Nature 
Connect Projects 

◦ Members also responsible for sharing 
their nature connect stories with their 
audiences and through their own 
channels 

 

 

       Audience + Channels 
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REACH 
FOR PHOTOS AND VIDEO 

I N C R E A S E  

I N C R E A S E  

I N C R E A S E  
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% 
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% 

472
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Evaluation 
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◦Metrics from members and their 
projects: 

◦ Families and individuals involved  

◦ Types of media and 
communication 

◦ Social media and press stats 

              Evaluation 
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Next stage 

 

2018-2020 

Act! 

• Family Conservation 
Action 

• Action based 

• Empowering families and 
communities to live 
sustainably 

2016-2018 

Connect 

• Nature Connect Grants 

• Experience Based 

• Focus on value of day to 
day contact with Nature 

2012-2015 

Understand 

• Biodiversity is Us 

• Knowledge Based 

• Increased scientific profile 

• Poor association with 
action 
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Research project 
• WAZA Joined World Conservation Monitoring Centre Biodiversity 

Indicators Partnership Jan 2018. 

• Developing tool to monitory global trends in: 

• time spent in nature 

• nature connectedness,  

• knowledge of conservation action they can take 

• and actions taken 

• Also member of #NatureForAll (IUCN initiative) research synthesis team. 
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Challenges 

◦Biggest challenges:  

◦reaching the right people 

◦encouraging members to apply for 
grants 

◦Still learning and improving 
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Key contributors 
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Thank you! 
bit.ly/WAZA_NatureConnect 


